
Communications, 

Marketing & Digital 

Officer 

Application Pack 

+44 (0)1924 373923 

admin@wakefield-cathedral.org.uk 

www.wakefieldcathedral.org.uk 

mailto:admin@wakefield-cathedral.org.uk
http://www.wakefieldcathedral.org.uk/


               Application Pack – Communications, Marketing & Digital Officer  

2 

 

Contents 

• Introduction        2 

• The Cathedral       3 

• Our Vision and Values       3 

• The Role        4 

• The Postholder       4 

• Safeguarding       4 

• Hours         5 

• Annual Leave        5 

• Pension        5 

• Salary         5 

• Probationary period      5 

• Application process      6 

• Job description       7 

• Person specification       8 

 

 

 

Introduction 

Thank you for your interest in the post of Communications, Digital and Marketing Officer at 
Wakefield Cathedral. 
  
This vital role for the cathedral comes at a time of challenge and opportunity as we continue to  
negotiate the new landscape created by the coronavirus pandemic. Facing this challenge and 
seizing this opportunity requires us to make the most effective use possible of both new and 
traditional media to tell our story and ensure that the cathedral’s role at the heart of the city and as 
a mother church of the Diocese of Leeds is fully known and appreciated. I hope that the pack 
stimulates you to consider applying, and we look forward to hearing from you. 
  
The Very Revd Simon Cowling 
Dean of Wakefield 
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The Cathedral 

The Cathedral stands on the site of a Saxon church in the centre of Wakefield. Evidence of the 
Saxon building was discovered in 1900 when extensions to the east end of the building were made.  
In 1090, King William II gave the church and land in Wakefield to Lewes Priory in Sussex and shortly 
after that a Norman church was built. 

The present building was mainly constructed during the 14th and 15th centuries in the 
Perpendicular style. The 15th century spire is 247 feet (75 m) tall and is the highest spire in 
Yorkshire. Up to the 16th century, the church was known by the Anglo Saxon All Hallows and after 
the Reformation changed to All Saints.  

The building was restored during the 19th century by George Gilbert Scott, with the stained glass 
windows being created by Charles Eamer Kempe. In 1888, the Diocese of Wakefield was founded 
and All Saints church became the Cathedral for the new diocese. In 2014, the diocese of Wakefield 
joined with the dioceses of Ripon & Leeds and Bradford to create the Diocese of Leeds. The three 
cathedrals of Bradford, Ripon and Wakefield equally serve this new diocese.  

Since 2013, the cathedral has undergone two major programmes of restoration and 
redevelopment. £6 million has been spent and the building has been transformed from top to 
bottom and end to end. It has been the most extensive and thorough restoration programme 
undertaken by any cathedral in modern times. The final phase of the redevelopment, to create a 
new Song School for the choir, new facilities for visitors and the cathedral community and 
refurbishment of the Cathedral offices, is in its early stages and we hope to begin work on this final, 
exciting stage of the building’s development in the next 12 – 18 months.  

The cathedral continues to emerge following periods of ‘shut-down’ due to the ongoing Covid-19 
pandemic. These periods of closure inevitably led to a severe curtailment of our normal activities 
and subsequently, a loss of income. Chapter is committed to rebuilding and revitalising the 
cathedral’s outreach and ministry and this process is currently well under way. We are empowered 
and strengthened in our commitment to building up the people of God. We seek to serve the wider 
community, and to grow our congregations in numbers and depth.  
 

Our Vision and values  
 
In 2020, Chapter launched Firm in Hope, its 10-year Strategic Vision outlining where we would like to 
be as a cathedral and community by 2030. Our vision is that the cathedral is  
 
• a safe and welcoming place where everyone can find space to encounter God and one another  
• a life-giving place where people expect to be nourished and cared for in life and faith  
• an inspiring place from which people go out to celebrate the blessings and share the challenges of 
God’s world.  
 
Our values: We are joyful – generous – inclusive.  
 



               Application Pack – Communications, Marketing & Digital Officer  

4 

The Role  
 
The cathedral has secured a grant from the Church Commissioners’ Cathedrals Sustainability Fund 
to support two new posts – Development Manager and Communications, Marketing & Digital 
Officer.  Funding is in place for three years, and during this period, it is anticipated that the 
Development Manager will actively work towards making these posts financially self-supporting 
through increased regular income for the cathedral.  
 
The Communications, Marketing & Digital Officer is a key post within the cathedral and works 
across departments and liaises with internal and external stakeholders. They identify key messages 
for a wide range of audiences and the most effective ways of communicating with them using a 
variety of media (digital, social and print) to build, develop and enhance the cathedral’s story,  
ministry and outreach.  
 
The Communications, Marketing & Digital Officer is directly responsible to the Chief Operating 

Officer. 

The post is accountable to the Dean for all matters relating to the terms and conditions of 

employment.  

 

The Postholder  

The post-holder will be a committed, creative and dynamic individual, keen to promote the 
cathedral’s message both to existing and new audiences. Working from the busy Cathedral Offices, 
the post-holder will be a team-player, willing to assist with general office duties alongside other 
members of the staff who are based there.  
 
At Wakefield Cathedral, we all need to work together to reflect our strategy and vision; this makes 

team-work vital. Whilst we all have our specific duties related to our skills and expertise, it is 

important that we all co-operate and collaborate with each other and all departments, undertaking 

the general duties that we are all able to do.  

 

Safeguarding 

 All staff and volunteers are expected to demonstrate a commitment to safeguarding the welfare of 

all children and adults who may be vulnerable, who are involved with and / or visit the cathedral. 

This will include adherence to policies and procedures, following good practice in relation to their 

own behaviour and conduct and undertaking any safeguarding duties commensurate with their 

specific role. 
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Hours  

This is a full-time post, working 35 hours per week. Exact times may vary from week to week.  

Lunch and any other breaks are unpaid.  

The post will require a flexible approach to working hours and the post holder will be expected to 

work the hours reasonably required to fulfil the duties of the post. This may include attendance at 

evening and weekend meetings, events and services. Overtime is not paid; time off in lieu will be 

given.  

 

Annual Leave 

The full-time annual leave entitlement is 25 days per annum (rising to 28 days after 5 complete 

years’ service) plus 8 statutory bank holidays and 1 customary day – these may be taken at other 

times when required to work.  The leave year starts on 1 January.  

 

 

Pension 

The post-holder will be enrolled in the Church of England Workers’ Pension Scheme from the 

commencement of employment. This is a non-contributory scheme for the employee, with the 

cathedral contributing 8.5% to the pension.  

 

Salary 

The salary for this role will commence at £26,870 per annum for a 35-hour week.  

 

Probationary period  

The role is subject to a six-month probationary period.  

 

Full terms and conditions of employment are described in the Written Statement of Particulars of 

Employment. 
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Applications 

Please complete the Cathedral’s application form, available from the cathedral website or the 

Cathedral Office (t: 01924 373923). CVs will not be accepted. Completed forms should be returned 

either by post to the Cathedral Centre and marked for the attention of Bev Howes, or submitted by 

email – all details below.  

The closing date for receipt of applications is Thursday 9 February, 12 noon.     

Mrs Bev Howes 
Dean’s PA & Office Co-ordinator 
Cathedral Centre 
8-10 Westmorland Street 
Wakefield 
WF1 1PJ  
 
E bev.howes@wakefield-cathedral.org.uk   
 
Interviews will be held at the cathedral during the week commencing Monday 27 February.  

 

Wakefield Cathedral is committed to respecting your privacy and protecting your personal 

information. We will only use the personal information you provide during the application process 

to assess your suitability to work with us. You can review our Privacy Notice online from the outset 

of the application process, which clearly outlines how your personal data is used and your legal 

rights regarding its use. 

 

 

 

 

 

 

 

 

 

mailto:bev.howes@wakefield-cathedral.org.uk
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Job description  

Principal Duties 

PR / Communications  
 

• Co-ordinate all communications activities within the cathedral and on the cathedral’s behalf. 

• Design, produce and distribute high-quality written, printed and digital promotional material 
for a variety of audiences. 

• Liaise with the diocesan communications team, feeding information into the diocesan clergy 
mailing and website. 

• Produce and circulate press releases and be first port-of-call for media enquiries. 

• Develop and maintain the cathedral’s relationship with local media: press, radio and TV. 

• Commission photographs and videos for the cathedral, and maintain a database of images 
and films.  

• Hold responsibility for the publicity on the screens inside the cathedral. 

• With the Senior Management Team, create short, medium and long-term PR campaigns as 
required for specific projects. 

• Hold responsibility for maintaining the cathedral brand and style guide for its 
communications. 

 
Social media  
 

• Creating content which tells our own story from our own people 

• Be responsible for the cathedral’s website, keeping content fresh and engaging 

• Be responsible for the co-ordination and maintenance of the cathedral’s social media 
presence, producing or commissioning inspiring posts to reflect the cathedral’s activities and 
delivering an ongoing programme of social media activity.  

 
Digital 
 

• Working with the SMT, assist with the development of the cathedral’s digital ministry and 
outreach 

• Creating digital output – for example, producing and editing video and sound recordings -  
for the cathedral, communicating stories and key messages to target audiences through a 
variety of digital media. 
   

Marketing 
 

• Promote Wakefield Cathedral as a place of worship and pilgrimage, and with its facilities, an 
events venue, a visitor attraction, a resource for city and diocese and a place of music, 
education and learning 

• Develop marketing campaigns in response to requirements 

• Promote internal and external events. 
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General 
 

• Provide written updates and evaluation reports as requested by SMT, Chapter and funders 
on the cathedral’s PR, Communications, Marketing, Digital and Social Media activity. 
 
 

 

Person Specification 

Criteria Essential Desirable 

Qualifications • Educated to degree level (or 

equivalent) 

• Relevant professional marketing / 

comms/PR qualification 

Experience • Extensive recent practical 

communications experience, 

including design and PR 

• Experience of communicating 

with a variety of audiences 

• Designing of adverts and publicity 

materials 

• Use of social media platforms as 

communication tools  

• Writing copy for websites and 

publications   

• Writing reports for presentation 

at board level  

• Experience of video and sound 

recording and editing 

• Use of databases for 

communications purposes  

• Working in a not-for-profit or 

charitable organisation 

Skills • Excellent IT skills 

• Excellent verbal and written 

communication skills 

• Good photography skills  

 

Knowledge • Excellent working knowledge of 

social media 

• Good working knowledge of 

design packages (Publisher, 

Adobe etc) 

• Good working knowledge of 

databases  

• Good working knowledge of 

GDPR  

• Knowledge of implementing 

communication strategies 

• Have a good understanding of 

the structure and nature of the 

Church of England 
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Personal 
attributes 

• Ability to work collaboratively 

and successfully with a wide 

range of colleagues and 

stakeholders 

• Ability to think creatively and 

problem-solve 

• Ability to perform well in a busy 

environment 

• Adaptable and flexible approach 

to working hours 

 

 

July 2020; revised May 2022 

 


