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Thank you for your interest in the role of Director of 
Communications. This is a most important appointment: 

we need to appoint a senior colleague to lead our 
communications strategy and delivery within the Diocese 
and beyond. 

 
The Diocesan office team and the wider leadership of the 

Diocese, particularly the Bishops and Archdeacons, are 
looking forward to welcoming a colleague who can lift our 
internal and external communications to a new level of 

engagement with a wide range of stakeholders.  
 

In return we offer a senior role in a strong team with colleagues who bring 
specialist knowledge and experience to leadership of the church across the 
Diocese. I took up my role in October 2021, following which the Diocesan Office 

is in a period of transition to new ways of working. The new Director of 
Communications will be a key player in shaping the direction and service that we 

offer in support of parishes and the other work of the Diocese. 
 
If this could be you we would be delighted to receive your application. If you 

would like an informal conversation to help you in considering your application 
please contact me to arrange this.  

 
We look forward to hearing from you! 

 

 
 

David White 
Diocesan Secretary 

 

  



 

3 
 

THE DIOCESE OF ST ALBANS 

 
The Diocese of St Albans consists of the counties of 
Hertfordshire and Bedfordshire and part of the 

London Borough of Barnet. The population is 
approximately 1.8 million, and the total electoral roll 

number is approximately 32,000. The Bishop of St 
Albans has overall responsibility for the Diocese. He is 

assisted by two suffragan bishops, the Bishop of 
Bedford and the Bishop of Hertford, who in turn are 
assisted by the Archdeacons of St Albans, Bedford 

and Hertford. There are twenty deaneries, and the 
Diocese has 340 parishes, of which about one third 

are rural, 210 benefices, 380 churches, 257 stipendiary clergy, 44 non-
stipendiary clergy, 223 clergy with Permission to Officiate and 248 Lay Readers. 
There are 138 Church Schools and Academies in the Diocese. 

 
The Diocesan Synod is the elected decision-making body of the Diocese and the 

Bishop’s Council as the Standing Committee of the Synod has a key role in 
formulating diocesan policy.   
 

The Diocese of St Albans has a clear vision of Living God’s Love with three 
priorities: Going Deeper into God; Transforming Communities and Making New 

Disciples, and doing so with: creativity, joy imagination and courage. The vision 
flows from God’s love for us and is expressed in our love for God and our 
neighbours. Through Living God’s Love we are seeking spiritual and numerical 

growth across our parishes, benefices, schools and chaplaincies.  
 

The statutory work of the Church and support to the 
parishes is provided by the staff of the Diocesan office, 
located in Holywell Lodge in St Albans.  There is a 

strong Christian ethos within the office, but there is no 
expectation that all staff will necessarily be practising 

Christians. 
 
The work of the staff is overseen by three Boards: 

 
The Board of Finance is responsible for formulating the diocesan budget, which 

is currently about £16m, and for managing clergy housing, investments and 
overseeing parochial trusts, the combined value of which is about £160m. The 
lead officer of the Board, who has overall responsibility for the staff of the 

Diocesan Office, is the Diocesan Secretary. 
 

The Board of Education is responsible for the 138 church schools and 
academies. Most of these schools and academies are in Bedford Borough, 

Central Bedfordshire and Hertfordshire, with one in Luton and two in the London 
Borough of Barnet. The education team is led by the Director of Education. 
 

The Board for Mission and Ministry is responsible for the development and 
learning of ministry teams within the Diocese and the mission of the Church in 

wider society. This work is led by the Director of Mission and Ministry. 
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COMMUNICATIONS 
 

We want to develop a first-rate communications operation in the Diocese to 
internal and external audiences and across all media. Appointing a new Director 

of Communications is critical to this aspiration. 
 

The role is being reimagined and refreshed after the previous role holder had 
been 14 years with the Diocese, typically operating with little support. The new 
Director will have the opportunity to put their own mark on the communications 

approach and to develop a team of staff and volunteers to deliver 
communications output. The financial realities that the Diocese face means that 

staff support is likely to be limited to perhaps a couple of part-time roles making 
one full time equivalent post, but there is a small network of communications 
professionals within the Diocese whose skills and energy can be harnessed to 

make a more significant resource and allow the communications team to ‘punch 
above its weight’. 

 
Outsourcing will be an important feature as it will not be feasible to build a 
comprehensive skill set internally. Using specialist partners in the areas of 

design, print, video, technical web development and photography is inevitable 
with decisions on outsourcing informed by a mixture of skills available, timelines, 

capacity and budget. 
 

The new approach to communications is likely to recognise that everyone is 
involved in communications and therefore a major task will be to channel the 
activities of colleagues into effective and synergised messages and outputs.  

 
It will be essential to develop a communications strategy that is both robust and 

flexible so that it has clear direction and priorities as well as capacity to respond 
to matters of urgency, importance and sensitivity that arise within today’s 
church. The strategy will need to be understood and adopted by all from bishops 

to parish clergy, from communications professionals to technical officers in other 
areas. 

 
The key component of the strategy is likely to be that it must be purposeful and 
be driven by need – strategic, statutory or in reaction to immediate situations. 

The strategic approach to be taken will include a clear understanding of 
audience, branding and the need for communications planning and scheduling. 

 
To develop and lead this communications strategy we need a Director who will 
bring rigour over systems and processes as well as creativity and flair. They will 

need to operate relationally within the complex structure of roles and 
responsibilities within the Diocese. 
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Job Description 
 

 

Job Title:    Director of Communications 
Department:   Communications 
Line Manager:   Diocesan Secretary  

Reviewed By:   Diocesan Secretary  
Date:    20 April 2022 

 
 

Job Profile 

 
Purpose of the Role  

 
Communications, both external and internal, is critical to delivering the diocesan 
vision of Living God’s Love. As a member of the leadership team the role holder 

recommends strategy for approval and leads on delivery of all external and 
internal communications including media relations.    

 
Decision Making and Authority  
 

The role holder has significant operational flexibility to deliver external and 
internal messages within an agreed strategic framework, including planned 

communications and immediate responses to often sensitive and controversial 
matters. The role holder has responsibility for other communications team staff 

(expected to be 1.0 fte) and budget (£100,000 in 2022). 
 
Guidance and Direction  

 
The role holder operates within an agreed strategic framework and typically 

requires sign off for specific activities from the Bishop of St Albans and/or the 
Diocesan Secretary in sensitive and controversial matters; however there is 
significant operational flexibility and the need to operate proactively. 

 
Key Relationships and Context  

 
The role holder has regular contact with bishops, archdeacons, the Diocesan 
Secretary and other senior diocesan staff and officers. The role holder represents 

the Diocese to broadcast and print media organisations and liaises regularly with 
the national Church of England communications team, with peers in other 

Dioceses and with Cathedral staff. The role holder manages other staff and 
volunteers in the Communications Department. 
 

Pressure and Working Environment  
 

The role is mostly office based with some flexibility for home working. In 
addition significant travel around the Diocese is required. There is significant 
requirement to be available outside of normal working hours and to respond to 

emergency situations at any time. Attendance at occasional evening and 
weekend meetings is required. 
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Duties and Key Responsibilities 
 

Key responsibilities – Communications Strategy 
• To develop a communications strategy for the Diocese of St Albans which 

includes clear understanding of target audiences and how best to reach them. 
• To ensure that the communications strategy is understood and valued by 

colleagues across the Diocese and beyond. 

 
Key responsibilities – Operations  

• To ensure the delivery of the communications strategy with proactive public 
relations initiatives and appropriate responses to media enquiries using 
traditional and digital media.  

• To ensure high quality digital presence through the diocesan website and 
social media accounts. 

• To support the communications activities of the Bishops of St Albans, Bedford 
and Hertford. 

• To develop good relations with media professionals, church leaders and 

others across the Diocese and beyond. 
• To report on communications matters to the Bishop of St Albans and the 

Diocesan Secretary. 
• To attend meetings of the Bishop's Council, Diocesan Synod and other Boards 

and committees as required.  
• To recruit, liaise with and maximise the contribution of volunteers supporting 

the diocesan communications strategy. 

 
Key responsibilities – Media Relations  

• To seek positive media coverage for diocesan and parish-based initiatives and 
activities, including those of the Bishop's senior staff.  

• To ensure appropriate responses to media enquiries. 

• To maintain professional relationships with those working in the media within 
the Diocese and, as appropriate, nationally.  

• To maintain an efficient media crisis response procedure, liaising closely with 
the Bishop's senior staff and, as appropriate, the Diocesan Registrar.  

• To ensure that all in the Diocese who need to represent the Church to the 

media are trained in communications techniques, and to provide regular 
training opportunities for parish representatives to acquire appropriate 

communications skills.  
 

Key responsibilities – Safeguarding  

• To maintain a full understanding, and execute the responsibilities, as 
diocesan communicator lead in the safeguarding area.  

• To be a member of safeguarding core groups as required. 
 
Key responsibilities – Management  

• To be a member of the leadership team taking a full part in the executive 
leadership and management of the diocesan office. 

• To represent the Diocese at events and activities relevant to the role. 
• To ensure that Communications personnel are fully informed about diocesan 

strategies, plans and developments.  

• To form strong collaborative relationships with the other directors and teams. 
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Key responsibilities - other 
• To keep up to date with developments in the Church of England and the 

Christian community.  
• To keep up to date with developments in media technology and approaches, 

particularly around digital communications. 

• To undertake any other tasks reasonably required.   
 

 
Person Specification 

 

Experience and Skills  
 

• Degree or equivalent experience, the post is open to lay or ordained 
applicants 

• Substantial experience in a senior communications role within a complex, 

diverse and risky organisational context 
• Well-developed and rounded resource management skills, capable of 

maximising the contribution of support staff, committees and individual 
volunteers 

• Excellent skills in writing for a variety of audiences in both traditional and 
digital media 

• Strong experience in issues and relationships with broadcast and print media, 

including social media platforms. 
• Excellent understanding of the culture and technology of digital media to 

maximise effective digital communications 
• Capability to contribute effectively as a leader beyond immediate functional 

responsibility and take a role in developing and communicating diocesan 

strategy and approach 
• Ability to influence senior clergy and lay colleagues around the 

communications aspects of their roles 
• Ability to lead effective meetings with internal and external stakeholders 
• Experience of planning and of analysing and reporting on activity and 

outcomes 
• Experience in managing and motivating people and teams and of effective 

delegation 
• Experience as a confident presenter, able to tailor messages for different 

audiences 

• Budget and resource management experience 
• Experience in managing printed materials to publication 

• Diplomacy and relationship building skills 
• Highly IT competent (particularly MS Office) with the ability to rapidly learn 

and adapt to new systems/processes 

• Well organised with attention to detail and ability to lead others to achieve 
the same standards 

• Understand and be sympathetic to the life and work of the Church of England 
in St Albans Diocese  

• Be prepared and able to travel regularly throughout the Diocese and for 

meetings in London and elsewhere 
• Willing and able to travel and to work evenings and weekends as required 
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Terms and Conditions of Employment 
 
Salary:  c. £60,000 per annum.  

 

Pension:  Enrolment with the Church of England Pensions Board with a competitive 

employer contribution. 

 

Hours:  This is a full time position of 35 hours per week, however, it is expected 

that the person appointed will work such reasonable hours as are 

necessary to meet the requirements of the role.  Normal Diocesan Office 

working hours are Monday to Friday, 9am to 5pm with an hour for lunch.  

There is a requirement to work flexibly with occasional out of hours and 

evening/weekend commitments, for which time off in lieu is given. This is 

a senior position for which overtime will not be paid.   

 

Holidays:  Annual leave entitlement is 23 days per year, plus the statutory Bank 

Holidays and the working days falling between Christmas and the New 

Year bank holiday (holiday entitlement is under review but will not be less 

than stated here). 

 

Term:  This is a permanent position. Following a three months’ probationary 

period, the notice period will be three months.  

 

Place of Work:  The post is based primarily at the Diocesan Office with some home 

working. Attendance at the Diocesan Office is expected for a minimum of 

three days per week. The person appointed must be willing and able to 

travel around the Diocese as the work requires.   

 

Ongoing Development:  We are committed to staff development based on an annual 

review which helps highlight learning and training requirements. 

 

Status:  The successful applicant will need to provide proof of right to work in the 

UK before taking up the post.  

 

 

To apply for this post, please complete the Application Form and send this, 

together with the Confidential Declaration Form and Recruitment Monitoring 

Form to the Diocesan Secretary (details below) 

Closing date:  16 May 2022, 17:00 

Interviews:    Tuesday 14 June, in St Albans 
 

Submit via email: diosecpa@stalbans.anglican.org 

or by post to: 

David White, Diocesan Secretary, Diocese of St Albans, Holywell Lodge,  

41 Holywell Hill, St Albans, AL1 1HE 

 

References may be taken up before interview.  Please indicate clearly if anyone 

may not be approached at this stage.  

mailto:diosecpa@stalbans.anglican.org?subject=Director%20of%20Communications%20Vacancy

